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A map to help fight crime
Crimestoppers publicised an interactive map from Esri UK to help it raise awareness of its work via social media.  As a direct 
consequence of this highly innovative marketing campaign, the charity gained more Twitter followers in 24 hours than it typically would 
in over a week.  

The Challenge
Crimestoppers wanted to harness the power of social media and find a creative new way to raise awareness of the role that it plays in 
combatting crime right across the UK.  It decided to hold a ‘tweetathon’ to help it illustrate the wide range of crime reports it handles in 
a typical day.  

The Map
Crimestoppers took advantage of Esri UK’s Map Maker service and commissioned an interactive map linked to Twitter that provided the 
centrepiece of the ‘tweetathon’ campaign.  Every time the charity received a crime report, by phone or online form, during the 24-hour 
campaign, it tweeted the anonymous details and displayed the tweets on the interactive map.  

The Results
By presenting crime reports by location, the Esri UK map clearly illustrated that Crimestoppers helps to solve crime right across 
England, from Cornwall to Northumbria, as well as in Wales, Scotland and Northern Ireland.  The map helped to raise awareness of the 
important role of the charity and encouraged more than 270 people to sign up to ‘follow’ Crimestoppers on Twitter for the first time.      

“ 
Social media is a powerful means of communicating, particularly 
with younger generations.  Esri UK’s Map Maker service helped us to 
undertake a creative social media marketing campaign and promote 
our work successfully to a wide number of people in a very short 
period of time.
Roger Critchell, Director of Operations, Crimestoppers
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